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ABC'S "CHARLIE'S ANGELS" DESCENDS ON NEW YORK'S TIMES SQUARE MILITARY 
ISLAND WITH AN INTERACTIVE EXPERIENCE

* Visitors Can Receive a Mini-Makeover Courtesy of Covergirl, Pose Like An "Angel" 
And See Their Photo on the Big Screen in Times Square;

* "Charlie's Angels" Military Island Times Square Experience Scheduled for September 
21 from 6:00 a.m. to 6:00 p.m.

     Have you ever wanted to be an Angel? Here's your chance! To celebrate one of the 
most talked about shows of the season, ABC will give fans an opportunity to look and 
feel like an "Angel" for the day, in the heart of New York. The all-day event taking place 
on Wednesday, September 21, in New York's Military Island from 6:00 a.m. - 6:00 
p.m., will bring a taste of Charlie's Angels Miami Townsend Agency. Professional 
makeup artists on hand will offer up quick mini-makeovers with COVERGIRL products 
to transform passersby into fearless, glamorous "Angels." Once each alluring 
transformation is complete, event goers can strike their best "Angels" pose and have 
their photo taken in a selection of scenes that will appear on the large jumbotron in 
the middle of Times Square. Participants will receive a branded photo in addition to 
having their big screen image emailed to them to share with friends and family. 
"Charlie's Angels" premieres THURSDAY, SEPTEMBER 22 (8:00-9:00 p.m., ET) on ABC.

About "Charlie's Angels":

Everyone deserves a second chance -- even a thief, a street racer and a cop who got in 
a little too deep. After all, the three women who solve cases for their elusive boss, 
Charlie Townsend, are no saints. They're angels...Charlie's Angels. "Charlie's Angels" 
stars Annie Ilonzeh ("General Hospital") as Kate Prince, Minka Kelly ("Parenthood," 
"Friday Night Lights") as Eve French, Rachael Taylor ("Grey's Anatomy") as Abby 
Sampson and Ramon Rodriguez ("The Wire," "Daybreak") as John Bosley.

About P&G Beauty & Grooming:

P&G Beauty & Grooming products help make beauty dreams real for women and help 
men look, feel and be their best every day. With 8 billion dollar brands and products 
available in nearly 130 countries, P&G's beauty and grooming products delivered sales 
of over $27 billion in fiscal year 2009/10, making it one of the world's largest beauty 
and grooming companies. P&G Beauty & Grooming offers trusted brands with leading 
technology to meet the full complement of beauty and grooming needs, including 
Pantene(R), Olay(R), Head & Shoulders(R), Max Factor(R), Cover Girl(R), DDF(R), Frederic 
Fekkai(R), Wellaflex(R), Rejoice(R), Sebastian Professional(R), Herbal Essences(R), 
Koleston(R), Clairol Professional(R), Nice 'n Easy(R), Venus(R), Gillette(R), SK-II(R), Wella 
Professionals(R), Braun(R) and a leading Prestige Fragrance division that spans from 
point of market entry consumers to high end luxury with global brands such as Hugo 
Boss(R), Lacoste(R), and Christina Aguilera(R). Please visit http://www.pg.comfor the 
latest news and in-depth information about P&G (NYSE: PG) and its brands.
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Media Contacts:

ABC Marketing: Cindy Olsen (818) 460-5627 cindy.olsen@abc.com

“Charlie’s Angels”:
Marsha Smith (818) 460-6605 Marsha.L.Smith@abc.com

Procter & Gamble United States:
Wendy Kennedy, kennedy.ws@pg.com
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